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What Makes a GreatPlace?
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Is This A
Great
Place?
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Is This




But There Is A Typology ... and You Have To Be
Intentional bout It
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Human-centered
design: Prioritizing
people in place

Value creation for
owners and occupiers

Timeless dimensions
of buildings versus
thoroughfares



You want to
be a
destination
not a place
people drive
through
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Conceptualizing A Neighborhood




Creating Centers and Edges
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Does this mean everybody needs to live in
one of the wllages”

* No, butitdoes
mean

* Thereis a
demand for
village-type
lifestyle

* Village-style
development
makes fiscal
sense for
towns




But what does the
market want?




Half of the population wants to walk —
even in Houston!

The preference for walkable urbanism among Harris County residents (2013-2020)
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A single-family An area with a mix of A single-family home A smaller, more urbanized
residential area. developments, including where you would need to home within walking
homes, shops, and drive almost everywhere. distance of shops,
restaurants. workplaces.
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New Development




It Will Probably Be A Gradual Process
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Thank You

WF 3 William Fulton Group’s
consulting and speaking

services

.

The Future of Where

] Bill Fulton’s Substack
newsletter, The Future Of
Where
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